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The domain room

A sensory room imitating an ‘alternate nature spot’, which will act out as a therapeutic 
experience for the viewers. It’s designed so the viewers come back from each individual 
hubs of our projects to ‘rest and introspect’ from these thought-provoking topics. A space 

where conversation can take place. 

The event ‘our masks’ 

Visitors will wear theatrical masks that will perform as the ‘adaption to a perception’. The 
masks will imply a philosophical theory that will shift their perception of the exhibition 
space. In the hubs of each individual projects, a question will be found that will get viewers 
thinking of their own perception. Discussions will open in the ‘domain room’ after they rest 
and introspect, for those who don’t want to discuss, sheets of paper will be provided. 



process and development



• Built on the idea of perception of reality by 
creating an ‘altered reality’ 

• Intriguing and engaging for the visitor
• Sensory and immersive experience
• USP – LED, projections, curtains, bean bags



• Making links with all projects
• Executing them all in sustainable manner

• Conceptual, relative to our themes and theories
• Immersive and engaging 
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Project Planning-

• Gather together a calendar for meetings and 
availability



• Had to make our project feesable and realistic 
as possible



• Had to make our project 
feasible and realistic

• Floorplans and 
measurements to make it 
work

• Using curtains for space



• Conceptual, relative to our themes and theories
• Immersive and engaging for the viewer
• Something to take home and remember

• Brings conversations and 
engagement

• Provide feedback paper



Marketing strategy



• Using posters to promote to a wider audience, 
acknowledging not everyone has social media

• Reachable via email for questions and tickets



INSTAGRAM
• GIFS
• POSTERS
• INSTAGRAM 

STORIES



Evidence of process 
(screenshots)



Our log



Meetings



Emails and communication



Development process



The Exhibition- mock up








